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APART THE
AD WORLD.
AND DAMN,
ISN'T IT
ABOUT TIME?

Cannes in Cairns 2024 Pip Bingemann
Co-Founder Springboards.ai

1



THE MACHINES ARE HERE
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BUT THEY HAVE

ALWAYS BEEN
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AND I THINK THEY

FUCKED UP OUR

INDUSTRY
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FOR THREE REASONS.
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ADVERTISING
BECAME SELF
SERVE

01.
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RELEVANCE
OVER
DISTINCTION

02.
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WE BECAME
SLAVES TO
NUMBERS

03.
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IT LIMITS EVERYTHING TO
WHATEVER IS POPULAR

IN THE MOMENT.
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BUT POPULARITY IS
MEDIOCRITY.

IT APPEASES THE MIDDLE
IN THE MOMENT.
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VAN GOGH “SUCKED”

IN THE MOMENT.
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BUT IT’S TOO SIMPLE TO JUST
BLAME THE MACHINES.
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IF WE’RE

HONEST…

Agencies screwed advertising 
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IF WE’RE

HONEST…

Agencies screwed advertising 

Clients screwed advertising
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IF WE’RE

HONEST…

Agencies screwed advertising 

Clients screwed advertising

And we screwed it ourselves 
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IT'S LED TO
MORE WORK,

LESS FUN.
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AND
UNSUSTAINABLE
MARGINS
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BUT TO MAKE THIS
 MORE DEPRESSING..
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IT’S NOT JUST THE ADVERTISING
WORLD UNDER ATTACK
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OUR CREATIVE WORLD IS
UNDER ATTACK TOO
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The Age of Average, Alex Murrell
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The Age of Average, Alex Murrell
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The Age of Average, Alex Murrell
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The Age of Average, Alex Murrell
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The Age of Average, Alex Murrell
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Pop Culture Has Become an Oligopoly, Adam Mastroianni
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Pop Culture Has Become an Oligopoly, Adam Mastroianni
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Pop Culture Has Become an Oligopoly, Adam Mastroianni
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SPOTIFY
RECOMMENDS
WHAT TO
LISTEN TO
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TWITTER
RECOMMENDS
WHAT PORN TO
WATCH
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NETFLIX
RECOMMENDS
WHAT TV TO
WATCH
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META
RECOMMENDS
WHAT TO BUY  
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TIKTOK
RECOMMENDS
HOW TO DANCE  
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CULTURE HAS BECOME
AN OLIGOPOLY

“Movies, TV, music, books, and video games should expand our 
consciousness, jumpstart our imaginations, and introduce us to new 

worlds and stories and feelings.
 

They should alienate us sometimes, make us mad or make us think. 
But they can’t do any of that if they only feed us sequels and spinoffs. 

It’s like eating macaroni and cheese every single night forever.”
 

- Adam Mastroianni
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AND THIS IS MY
BIGGEST FEAR

 

“Orwell feared we would become a 
captive culture. Huxley feared we would 
become a trivial culture….Orwell feared 
that what we hate will ruin us. Huxley 
feared that what we love will ruin us.
 
Neil Postman, Amusing ourselves to death

38



IF THE INDUSTRY DOES NOT
REVITALIZE FROM WITHIN.

IT WILL BE DISRUPTED
FROM THE OUTSIDE
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THE END*
*Jokes. Let's talk about it.

40



SO… BACK TO THE START.

ISN'T IT ABOUT TIME
AI RIPPED IT UP?
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THE QUESTION IS
CAN AI GET US OUT

OF THIS HOLE?

OR DOES IT DIG US
DEEPER?
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I BELIEVE IT OFFERS
US A WAY OUT.
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BECAUSE TECHNOLOGY
DOESN'T JUST DESTROY.

IT CREATES.
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FOR NEARLY 42,000 YEARS ART
WAS REALLY ABOUT PAINTING

MORE REALISTIC PEOPLE
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THE 'DEATH' OF ART
GAVE BIRTH TO ART
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AND REBIRTH IS HAPPENING.
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ZOE SCAMAN

linkedin.com/in/zoescaman
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MARCUS BYRNE - PROMPT BOOKS

marcusbyrne.gumroad.com
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JEREMY SOMERS

notcontent.ai
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needsmoreboom.com

JENNY NICHOLSON
& JESS WHEELER

lab31.xyz

JENNY NICHOLSON
& ALLISTER HERCUS
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GRAHAM AND LEVI SWEET
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youtube.com/watch?v=juwlin460LI

ANT KEOUGH - JELLY MEN
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aiff.runwayml.com

AI FILM FESTIVAL
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SO WHERE

TO NOW?
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5 THINGS.
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MOVE TO VALUE
BASED PRICING

01.
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DESIGN AI
AROUND
PEOPLE.

02.
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EMBRACE THE
NEWCOMERS

03.
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04.

SPEND 10X
MORE EFFORT
DEVELOPING
THE NEXT
GENERATION
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UNITE.
CLIENTS, AGENCIES
&  TECHNOLOGY

05.
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NOT FOR OUR

INDUSTRY
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BUT FOR

CREATIVITY
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AND NOT TO

JUST REFLECT

CULTURE
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BUT TO

BREAK IT.
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KEY REFERENCES & INSPIRATION

https://www.experimental-history.com/p/

pop-culture-has-become-an-oligopoly

https://www.alexmurrell.co.uk/articles/
the-age-of-average

https://weirdnesswins.substack.com/p/
is-human-creativity-fading-away

https://www.wk.com/news/the-case-
for-chaos/

67
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WHERE TO FIND ME/US.
springboards.ai

Amy Tucker
amy@springboards.ai

Pip Bingemann
pip@springboards.ai

Liz Harper
liz@springboards.ai

Nathaniel Abeyaratne
nate@springboards.ai
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